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Reach a growing base of engaged consumers 

157M 
active digital 

wallets 

203 
markets 

PayPal buyers are enabling global commerce 

Source: PayPal Q3 2014 Fast Facts. 

10M  
  active accounts added 

in Q1 and Q2 2014 

26  
currencies 

around the world 

$1B 
international revenue 

2,000/min 
transactions in Q3 2014 
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PayPal consumers by region  

North America 
      67M 

Latin America  
and Caribbean  

8M 

Europe, 
Middle East, 
and Africa 

65M 

Asia Pacific 
 12M 

Top 10 by account base: 

1.  U.S.    
2.  U.K.    
3.  Germany   
4.  Canada   
5.  France      

6.  Australia 
7.  Italy 
8.  Spain 
9.  Brazil 
10.  Netherlands, Japan, and Russia  
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Source: PayPal Internal Data, September 2014.  
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PayPal enables easy, convenient payment experiences 
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Digital wallet 
•  Loyalty and rewards 
•  Coupons and offers 
•  Gift cards 
•  Credit/debit/private 

label credit cards 
(PLCCs) 

•  Account activity 
 

In-store 
•  In-store payments 
•  Check In  
•  Geo-based offers 
•  Order Ahead 
•  Beacon 

Online 
•  PayPal Checkout 
•  PayPal Mobile Checkout 
•  PayPal Credit 
•  Log In with PayPal 
•  Boost 



The global picture - Sony 
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The PayPal brand  
and advertising campaign 
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In 2014, we shared this story 
globally with millions of people 
and seeing a great response.   
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PayPal has a strong presence in the digital content space 
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PlayStation and PayPal have a very strong demographic 
overlap, especially among affluent millennials 
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Source: Types owned or played (PlayStation 3), SPECTRA, October 2014. 

Income 
$150,000 
or more 

Males 

25-34 
Males 

35-44 
Females 

25-34 

PlayStation and PayPal both over-index 
in the following key demographics 

PayPal index 

PlayStation 3 index 
135 

280 
164 

175 
141 

137 
159 

129 
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Extensive consumer 
footprint 

PlayStation has over 70 
million subscribers and 150 
million consoles. PayPal has 
157 million global consumers. 

PayPal + PlayStation just makes sense 

… equals a global strategic marketing partnership 

Strong consumer 
overlap 

Both PlayStation and 
PayPal over-index for 
affluent, male millennials—
with room to broaden for 
both of us. 

Global coverage 

PlayStation is available in 
over 48 countries. PayPal 
is in 203 markets in 26 
currencies. 

Great brands with 
global marketing 
capabilities 

A pristine, console 
payment experience 
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2014 Marketing review 
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Marketing together in 2015 



Fraud and security 
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Wrap-up 
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Proposed user experience 
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Account linking user experience: console 
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Account linking user experience: console 
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Account linking user experience: console 
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Account linking user experience: console 
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Account linking user experience: console 

31 



© 2014 PayPal Inc. All rights reserved. Confidential and proprietary. 
  

Account linking user experience: web 
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Account linking user experience: web 
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Account linking user experience: web 
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Account linking user experience: web 
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For more information, please contact:  
 
First Name Last Name 
2211 North First Street 
San Jose, CA 95131 
firstlast@paypal.com 


