PayPal

[Retailer] + PayPal
I Acquiring affluent shoppers
with innovative buying



In an omnichannel world

Shoppers expect a seamless interaction

Source: comScore Device Essential — Jan 2012



Online experiences matter

They determine if showroomers click “buy”




Source

Shoppers rely on their devices
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of U.S. adults own of U.S. adults of eCommerce
a smartphone own a tablet sales from mobiles

: Nielson, Rew Research, comScore



Digital shopping growing fast

Mobile will overtake computers
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Source: Gartner, IDC, Strategy Analytics, company filings, Business Insider, Nielsen, Pew Research



Bad experiences cause abandonment

41* 34"

of purchases of purchases of all online buyers
abandoned on abandoned have abandoned
smartphones on tablets their cart

Source: comScore, Base: Smartphone shoppers (n=1,046) Tablet shoppers (n=744)




Abandonment hurts brand equity

Negative experiences spill over
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of these abandoners
Indicate that the poor
mobile experience actually
Impacted their perception
of that retailer

Source: comScore, Base: Smartphone abandoners (n=425); Tablet abandoners (n=218)



PayPal can help



Speed Security Convenience



PayPal offers an omnichannel experience

We offer the best solution for every setting

42 million mobile $118 billion in 50 million active
users and $14 billion volume and 9 million consumers and millions
in volume enterprises of retail locations

Source: comScore study, December 2012



Apparel retailers that work with PayPal

CalvinKlein RALPH‘ijAUREN J-CREW

lululemon

_/é/,ui/w oce j “

L.L.Bean @

athletica

BETs €y~ TOHWSN,

AMERICAN EAGLE A
OUTFITTERS s &~ >

kiplﬂ\l})m DOCKERS

AEROPOSTALE  # Zapposé
W crocs* B blue nile FE

& Colupbi
y St i
co % SlE F m@ ‘Peojole J’Shce v00()0 LJ



Clothing & apparel leads all categories

PayPal customers shop for your products

UWVWQ

Children Cosmetic Home Event Clothing
(no toys) / Beauty Decor Tickets / Apparel

Source: Forrester North American Technographics Retail Online Survey, 2011, Base: US Online Consumers, n= 64,516
Self identified as having a PayPal or Bill Me Later account, PayPal users n=18,150; Bill Me Later users n=1,589



952M

PayPal consumers worldwide shopped in fashion

PayPal North America cu cs data for the last 12 months endiny



23M

of fashion customers are from North America

PayPal North America cu ics data for the last 12 months ending



Key demographic shop with PayPal

Your customers are our customers

11* 58" 43"

have a HH income over are female have children
$100k

PayPal North America customer analytics data for the last 12 months ending May 2013.



PayPal customers can
be your customers



PayPal is a leader in online checkout

Unmatched experience and reach

15~ 25 +50M

experience currencies merchants



Sell more. Sell more often.
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Source: Study conducted in Q1 2009 using comScore’s online consumer panel on 14 participating PayPal online retailers,
which make up approximately 15% of total non-travel ecommerce dollar share



Sell more. Sell more often.
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PayPal is a preferred mobile platform

Millions agree

Actively use PayPal
via mobile devices

Source: comScore study, November 2012



PayPal is a preferred mobile platform

Millions agree

of mobile users
use PayPal

Source: comScore study, December 2012



Tap. Tap. Done.

The smaller the device, the more critical
PayPal’s superior mobile buying experience.



Easy checkout
Right from your shopping cart

CHECKOUT

straight from
t into their
account




Easy checkout
Right from your shopping cart

12:23 PM 7 @ = 12:23 PM

Username

Password

PayPal 6/
Balance $5,256.78
Ship to:

Sarah Brown

653 Nadine Ct.
Apt. 5
Bethel, CT 06801

Checkout

Subtotal $695.00
Tax $43.23
Total $763.73

Shipping
Sarah Brown

653 Nadine Ct. Apt. 5
Bethel, CT 06801

Payment Paypal 0

SarahBrown@hotmail.cor
Checkout Now
Pay with Gift Card

Review your order




PayPal customers lift mobile sales

Increases in conversion and incremental sales

%

12.3

Ihpt/?n mobile sales

increase in
conversion

of Mobile Express
Checkout sales
remental

Source: comScore Study November 2012, Forrester Total Economic Impact Study of PayPal, July 2012



PayPal makes the difference

Research shows it can sway customers

22

of PayPal mobile buyers
only purchased because
PayPal was accepted

e &

Shopping

Source: comScore study, November 2012






] Discover a new way to pay in-store

An optimal experience

We’'re building a network
faster than anyone in
payment history by using
Discover’s rails




I PayPal helps retailers sell more, more often

Bill Me Later deferred billing
enables retailers to offer
customers the opportunity to
make high-ticket or impulse
buys now and pay later with
no interest for 6 months.




Proven lift for merchants

Bill Me Later boosts sales

75% lift in AOV

Bill\\el ater- 726% ROI with 4 month
The Shopping Express Lane paybaCk periOd

32% incremental sales

Source: Forrester TEI Study of PayPal July 2012



Fast. Easy.

It's more important than ever to offer a secure,
unified experience everywhere customers shop






